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ABSTRACT 

This research aimed to investigate the phenomena of deixis in Pakistani 

advertisement regarding the types of deixis often use. It is described in descriptive 

qualitative study. Then, the results are described in a narrative form. The data of 

this research are the utterances produced by the online markets, which were taken 

from advertisements according to the TV commercials; YouTube version that 

captivates the attention of Pakistani viewers through the combination of popularity 

and promotion. However, I choose the data from 3 videos having similar themes, 

namely: Tapal Tea, Cola Next, and Zameen.com.  Actually, those videos have the 

same goals, they are not only to encourage the viewers into their own uniqueness 

service accounts and but also influence the users to access the account frequently.  
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INTRODUCTION 

Language plays important role in daily life, which aims to establish and to 

maintain relations, as either negotiating or communicating with others. In a 

language of communication, the speaker should have a meaning to be understood 

by the listener. Without meaning, it will be meaningless and there is no goal 

achieved from the language. The meaning itself is also interpreted based on 

situation and context happened. Yule (2006) specifies the meaning in the discourse 

as the study of human language to communicate in spoken and written form, and 

in particular, how addressee works in the linguistic message in order to interpret 

them. 
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The most obvious way in the relationship between language and context is reflected 

in the structures of language themselves through the phenomenon of deixis. Deixis 

deals with the connection between a text and the situation in which text is used. 

Deixis concerns the ways in which languages encode features of the context of 

utterance and thus also concern ways in which the interpretation of utterances 

depends on the analysis of that context of utterance. According to Levinson (1983: 

54), defines that deixis is reference by mean of an expression whose interpretation 

is relative to the context of the utterance, such as who is speaking, the time or place 

of speaking, the gestures of the speaker or the current location in the discourse. The 

interpretation of utterances depends on the analysis of that context of utterance. 

Furthermore, Renkema (1993: 76) states that the word „deixis‟ which is derived 

from the Greek word meaning „to show‟ or „to indicate‟ is used to denote the 

elements in a language which refer directly to the situation. It means that what the 

speakers or writers want is not always the same with the readers and listeners view 

so deictic words need to be explained in order to have the same view between the 

reader and the writer or between the speaker and the listener. 

In addition, Yule (2006: 99) states that in a consistent way, some words in 

the language cannot be interpreted at all unless the context like here, there, this, 

that, now, then, yesterday as well as most pronouns such as I, you, him, her, and 

them For example: They’ll have to do that tomorrow, because they aren’t here now. 

Out of context, this sentence is extremely vague. It contains a large number of 

deictic expressions (they, that, here, tomorrow and now) which depend on their 

interpretation on the immediate physical context in which they were uttered.   

(Yule, 2006:96) 

Deixis concerns the ways in which languages encode or grammatical 

features of the context of an utterance or a speech event. Deixis can be found 

through many kinds of media including advertisement. Nowadays, advertisements 

communicate a message through language and signs. Besides, words that are used 

in advertisement texts reflect product language, meaning on audiences and social 
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system (Cook, 2001). An advertisement within its transmission of meaning and 

message has led people to consider it significant in the semantic study. In this case, 

this research will analyze the deictic expressions in the advertisements regarding 

Cruse's theory of deixis. 

THEORETICAL FRAMEWORK 

1. SEMANTICS 

To understand the language, people should know the meaning contained in 

the language itself. This concept is closely related to semantic study, which talks 

about the meaning of the language. Yule (2010) describes that there are two 

categories of meaning, conceptual meaning, and associative meaning. The 

conceptual meaning or denotation meaning is kind of real meaning or basic 

meaning which generally comes first in our thought. It aims to explain something 

explicit. Whereas, associative or connotation meaning is sort of figurative meaning 

that can be understood after getting additional feelings and emotions regarding the 

reader interpretation. This meaning intends to attract the reader to read it curiously, 

which gives special impression and message towards the text written. The 

associative meaning may be found in the form of a poem, song-lyric, novel, 

advertisement, brochure, and so on. Therefore, to interpret it, we have to analyze 

seeing some points by involving context and situation inside the language. 

2. DEIXIS 

Deixis refers to pointing or showing in Greek. Yule (1996:9) reveals that 

deixis is a reference form of speaker's context, by considering between "near 

speaker" and "away from speaker". If it is near the speaker, called proximal terms, 

it is used this, here, and now. While, if the referent is away from the speaker, distal 

terms, it employs that, there, then. Otherwise, Deixis is “the way in which the 

reference of certain elements in a sentence is determined in relation to a specific 

speaker and addressee and a specific time and place of utterance” (Matthews: 1997: 

89). In short, deixis is a study of how to interpret utterance based on the context. It 

can be called as deixis if the referent is changeable according to who the speaker 
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is, and where, and when the utterance uttered. It aims to explain the relationship 

between language and context in terms of the language itself. According To Cruse 

(2000) deitic expression falls into five categories, as follows: 

1. PERSON DEIXI 

Person deixis indicates the character of the participant in this situation; it 

could be as the speaker or first speaker, the addressee or second person, and other 

participants or third persons.  

 Singular Plural 

1st Person I/me we/us 

2nd Person you you 

3rd Person he, him, she, her, it they/them 

 

2. SOCIAL DEIXIS  

Social deixis concerns the social information that is encoded within 

various expressions, relative social status and familiarity. Social differences will 

affect the role of the participant in selecting the language, and then it indicates the 

social status of either the speaker or the addressee. Levinson (1983: 63) says that 

social deixis focuses the encoding of social distinctions that are relative to 

participant-roles, particularly aspects of the social relationship holding between 

speaker and addressee (s) or speaker and some referent. Besides, social deixis is a 

reference to the social characteristics of, or distinction between, the participants or 

referents in a speech event. The example as follows: The distinction, found in 

many Indo-European languages, between familiar and polite. Social deixis is a 

deictic expression used to distinct social status. Social deixis separated into two 

kinds of relational and absolute social deixis. Relation social deixis is a deictic 

reference to some social characteristic of referent apart from any relative ranking 

of referents or deictic reference to a social relationship between the speaker and 

addressee.  

For example, my husband, teacher, mother, etc. 
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3. SPATIAL DEIXIS  

This type of deixis is relevant to distance, where indicates the location of 

people and things. Spatial deixis manifests itself principally in the form of locative 

adverbs (here and there) and demonstratives or determiners (this and that). If the 

location is close to the speaker such as here and this, it is called proximal. In 

contrast, if the terms of there and that indicating distance, it is named by distal. 

Yule (1996) says that the location of the speaker’s perspective can be considered 

mentally and physically. For instance, physically distant, the speaker who is away 

from their home will probably use here to imagine as if they are still in the location. 

This case is described as deictic projection. 

4. TEMPORAL DEIXIS  

Cruse (2000) mentions that temporal deixis gives a referent point to interval 

time axis of the utterance. The time involves before, at the moment, and after the 

time of the utterance, the forms are likely now and then. Now has the same power 

to show precise instant, as Press the button-now! Or it can be as a wide swathe of 

time like the solar system is now in a relatively stable phase (p. 320). 

In addition, there are other types of temporal deixis; 1) it is related to 

calendar notions of both clock time and calendar time. 2) It appertains with the 

calendared system as today, yesterday, tomorrow, this week, last week, next week, 

this month, last month, next month, this year, and so on. 3) It belongs to verb tense, 

which denoting speaker’s situation (in the present, past, or future). 

5. DISCOURSE DEIXIS  

Discourse, or text, deixis emphasizes the use of expressions with utterance 

to refer to some portions of the discourse containing that utterance (Levinson: 

1983:85). Discourse deixis is the use of that and this. In this deixis, the use of 

expressions within some utterances is to refer to some portion of the discourse 

including the utterance itself. It can be used to refer to a forthcoming portion of the 

discourse and for a preceding portion. In conclusion, discourse deixis contains 
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speaker’s utterance in the speech event. Then, it emphases the use of deictic 

expression within an utterance as a form of orientation inside an unfolding 

discourse in which the utterance is located. 

ADVERTISEMENT  

An advertisement is defined as a promotional message form of something 

such as goods, services, places of business, and ideas submitted through the media 

with sponsor fees and shown to most of the society. Wells (1992) suggests that 

advertising is a form of non-personal communication that is paid by the sponsor 

using the mass media and aims to persuade and influence the audience (viewers, 

listeners or readers). Besides Gilson & Berkman (1980) adds that it is designed to 

produce a response and help to achieve objectivity or marketing purposes.  

To get more attention, both the owner and the seller will attempt to 

advertise their products to a trusted institution or platform which is able to draw 

attract the interests and demands. By advertising, it is expected to sell their 

products or the services extensively seeing that advertising is all forms of non-

personal presentation, promotional ideas, promotion of goods or services 

performed by the sponsor who paid (Kotler :2005:254).  

As we know that YouTube is a popular website which offers an interesting 

account to share where users can load, watch, and share video clips for free. Not 

surprisingly, if many people use such kind of this platform to advertise their 

products, as everyone can see and connect it whenever and wherever they are. 

Methods 

1. SOURCE OF DATA AND DATA COLLECTION  

This research used descriptive qualitative, which aimed to investigate the 

phenomena of deixis in Pakistani advertisement regarding types of deixis. Then, 

the results were described in a narrative form. The data of this research were the 

utterances produced by the online markets, which were taken from downloaded 

videos of four TV Commercials, YouTube version that captivate the attention of 
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Pakistani viewers through the combination of popularity and promotion. However, 

the writer reduced the data to 4 videos having similar themes 

2. DATA CODIFICATION AND DATA ANALYSIS  

After collecting the data, I watched the videos, and the utterances were 

transcribed in order to identify the utterances belong to deixis easily by codifying 

each utterance in numbering: 

1. Personal deixis  

2. Social deixis  

3. Spatial deixis  

4. Temporal deixis  

5. Discourse deixis 

Moreover, to get more information, the data were analyzed in the following 

procedures:  

1. Classified and analyzed the type of data  

2. Tabulating the number of deixis of each type  

3. Described the data  

4. Drew conclusion regarding findings and discussions 

FINDINGS AND DISCUSSIONS 

Based on the writer’s review and identification of the transcripts of the 

videos, there were lots of deictic expressions in those Advertisements. For detail 

information, see the tables below: 

 

No Taglines/ Text of Commercials Deixis 

  Cola Next  Personal Daixis 

 ںیہمت  ،                  اہمترا    ایک  داین  ںیہمت  اتبے  یگ  ہک  اہمترا  ویلل  ایک  ےہ؟  

 ںیم،                  اانپ    آےگ  ڑبانھ  ےہ  وت  ال  فی  ےک  رہ  ویلل  ہپ  رکان  ےہ  ھچک  ٹسکین 1

  
 اہمتری        زدنیگ  ےک  رہ  رول  ںیم  ںیم  ےن  ڑباھای  اانپ  ویلل  

  
 Temporal Deixis اور  اب  اہمتری  ابری  ےہ
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 اب  ویلل  ڑباھ      ،  ٹسکین      ہپ  آ 

  Zameen.co Personal Deixis 

 اینپ                                  آپ،                                                                                                                           ےہ  التش اکمن،  داکن ،  ٹیلف  ای  الپٹ  یک    

 آپ                                                              اانپ ،                                                                                                                         نیم  ڈاٹ  اکم  پ ںیئ  ز  وت  آاج  

 اینپ                             آیکپ،                                                                                                                         اک  لح  ےلئسماہجں  آپ  وک  ےلم  اگ  اینپ  رہ  پاپیٹ  ےک      

 آکپ     اےنپ،                                                                                                                         رخدیںی،  ںیچیب  ای  رٹنی  رکںی رھگ  ےھٹیب  پاپیٹ   2

  
س  ےک  ابرے  ںیم  ولعمامت  احلص  رکںی 

 

 ی کٹ
ج

 ںیمہ اپاتسکن  رھب  ےک  پو

  
  Spatial Deixis نکمم  ےہ،  رطہقی  تہب  آاسن ایھب  بس  ھچک  

  
اانپ  رہش  ٹکیلس  رکںی،    رسچ  رکںی  ،  زںیم  آپ  وک  داھکےی  اگ  امرٹیک  اک  رہ  آنشپ  ،  آیکپ  رکسنی  پ،  وت   

  رکںی  اور  اکل  ای  ای  لیم  ےس  رکںی  اس  وک  اےنپ  انم،  

 

ی کٹ
ی ل
س

پاپیٹ  یک  داین   سب  اینپ  دنسپ  یک  پاپیٹ  

 ںیم  زنیم  یہ  ےہ  رہ  لپ  آکپ  اسھت  زنیم  ڈاٹ  اکم۔  ویکہکن  رہ  ہتپ  ںیمہ  ہتپ  ےہ۔

 اس 

    Temporal Deixis 

    
 ایھب

3 

Tapal Daanay Dar Personal Deixis 

 ریما                                                                                                                                                                                                                       مت ،                                            آج  آول  وگتش  انبای  ےہ؟  

 اہمترے،                                                           ریما    ،                                                                                                                                                                      انبول۔مت  یہ  ےن  اہک  اھت  آول  وگتش  

 ئ آ                                                                                                                                              مت،                                                                                                                                                       اک  دل  اچاتہ  ےہ  آول  وگتش  اک؟سک  

س  یک  رطح  واک  ہپ  اجےن  اک،  

ی ل
ک

ریما،  ریما  دل  اچاتہ  ےہ  اہمترے  اسھت  ملف  دےنھکی  اک، ڈراےم  واےل  

 مت  ےس ابںیت  رکےن  اک۔

 ںیہمت                                                                  ںیم                                                                                                                                                                                         

 مت،                                                                             ےھجم،                                                                                                                                                                             ول  آول  وگتش،    ئآ

 اہمترے،                                                                                     ریما،                                                                                                                                                     اپٹل  داےن  دار  ،  دے  رتہبنی  رگن،  وخوبش  اور  ذاہقی

 ںیم                                                                                                                                                       مت،                                                                                                                               ویکں  انبات  وہں۔    ےئہتپ  ےہ  ںیم  روز  رات  وک  اچ   

   دنسپ  ےہ۔     ےئںیہمت  اچ 

اور  وسری  یھب۔  اور  ہی  وج         ےھجم  مت  دنسپ  وہ،  ہی  رات  یک  اچےی  ریما  کنیھت  وی  وہات  ےہ  اہمترے ےئل

 روزڈنھٹا  رگم  وہات  ےہ  اس  ہپ  ںیہک  رضور  ایپر  اپھچ  وہات  ےہ۔

Spatial Deixis  

 ہی ۔  اپٹل  داےن دار  ےئوت  رھپ  یتلچ  رےہ،  مت،  ںیم  اور  اکی  پک  اچ 
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TV Commercials 
Type of Deixis 

Total 
1 2 3 4 5 

Cola Next 5 0 0 1 0 6 

Zameen.com 9 0 1 1 0 11 

Tapaal Danay Daar 14 0 2 0 0 16 

Total 28 0 3 2 0 33 

 

 

 

                                                

Figure.1 Deixis in TV Commercials 

As the findings stated that the most dominant deixis on TV Commercials 

was personal deixis. Personal deixis here indicates the role of the participant (the 

speaker or the products) in the three ads. Mostly, the promoter uses the third person 

referring to something promoted; even there is a speaker offering the product 

service. 

Those data above actually refer to the services they offer through the narration of 

the first speaker. Those speakers deliberately mention the product repeatedly at 

once.  
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We can see that first person and second person pronounce are widely used 

in the above-mentioned commercials; both are used 14 times in these three 

commercials, which indicates that role of the audience and the speakers are 

important during convincing someone.  

Furthermore, the second type of deixis that appears in this situation is temporal 

deixis. It tells the buyer about the deadline of purchasing. 

CONCLUSION  

It can be concluded that sellers, business owners, or promoters more often 

use deictic persona to offer service accounts that they have. The persona deixis 

here involves of the first person as the speaker and third person as other participants 

(something offered). Mostly, those advertisements apply the third person as their 

objectives to encourage either the viewers or the listeners to access their online 

market. The promoters also attempt to influence the clients to buy the existing 

products in their account, which will affect the profit of the owner of the account. 

In contrast, there is no significant influence on other types of deixis in this situation. 

They assume that the spatial, social, and discourse deixis do not need to be 

mentioned in promoting their services. 
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